
Case Study - BEACON
BonE heAlth eduCatiOn Needs Assessment (BEACON) Study



GRYT Health is the research partner to half of the Top 10 pharmaceutical companies; 
combining our direct-to-patient approach with expertise across scientific, medicine, study 
design, execution, publication and dissemination.

Design
• Team of PhDs and MDs with expertise in designing studies, writing protocols and 

participating in clinical trials, who can work alone or in collaboration with your team
• In-house graphic designers for improving your recruiting efforts

Analyze
• In-house expertise in scientific and statistical data analysis 
• Strong science writers to get your work published in journals and at congresses
• Report de-identified raw data as well as analysis of critical findings and implications

• Complete study management and oversight by experienced project managers
• Recruiting team of cancer patients and caregivers who know how to deliver your 

message in a sensitive, compassionate manner 

• Draft IRB application and work directly with IRB to obtain study approval
• Complete pilot-program testing to ensure viability of study plans
• Programming capability for getting surveys up and running 

Execute

Test/Program

End-to-End Research Partner



Amgen came to GRYT Health with questions 
about bone health in cancer patients that 
required answers from the patients
themselves, rather than doctors or the 
healthcare system. 

What is the current state of awareness regarding bone health in 
U.S. patients with cancer at risk of bone complications?

What amount of bone health education do patients receive 
from healthcare providers?

What gaps exist in bone health education, knowledge, or needs 
for cancer patients?

How do we identify specific patient populations that would 
benefit from educational programs related to bone health?

The Question



GRYT Health worked with Amgen to design the BonE heAlth eduCatiOn Needs assessment (BEACON) 
Study, a survey of multiple myeloma and bone metastatic solid tumor patients (breast, prostate, and lung) at 
risk for skeletal-related events.

Survey questions included:

Treatment-related questions: timing of cancer diagnosis, prior 
treatments, types of healthcare providers (HCPs) seen, frequency of 
interaction with HCPs 

Cancer-related bone health education questions: knowledge of 
general cancer-related bone health and bone health protection, 
sources and timing of education, treatments discussed and/or 
received, and overall satisfaction with education

Open-ended questions: to allow patients the opportunity to 
elaborate on experiences with bone health management, education, 
and unmet needs

Study Design



After co-authoring the survey tool and the study protocol with Amgen, GRYT Health gained external IRB approval and 
completed pilot testing to ensure survey functionality and address any issues of clarity and understandability.  One of the 
reasons that Amgen decided to work with GRYT Health is that we can handle all study needs in-house.

IRB Review Pilot Testing Roll-out Recruitment

Because of GRYT Health’s reach and dynamic approach, we solve challenges and 
complete work in months that would take other approaches a year or more.

Amgen Review

Protocol Approval and Testing



Study Website & FAQs
1

GRYT Health Cancer 
Community

2

One-to-One Outreach
3

Non-profit Partners
4

Paid Promotions
5

Time Period Aug 26—Dec 23
Unique Views 2,258
Average Time on Site 42 seconds
Conversion Rate 15.4%

GRYT Health and 
Amgen collaborated 
to design a webpage 
that improved study 

accrual to almost 
1 in 6 patients who 

visited the site!

With its extensive connections and unique direct-to-patient approach to recruitment, GRYT Health interacted with 100,000 
patients to enroll 125 patients for the study, comprising four different cancer types, in a matter of months.

Recruitment



Live Programs
• General Cancer Population
• Breast Reconstruction
• Lung Cancer Meet-up

Global Virtual 
Cancer Conference

Digital Platform

e-Newsletter

EmailStudy Website & FAQs
1

GRYT Health Cancer 
Community

2

One-to-One Outreach
3

Non-profit Partners
4

Paid Promotions
5 GRYT Health connected directly with its 

cancer community through its digital 
platform, mailing list, educational programs, 

and member meet-ups.

Recruitment
With its extensive connections and unique direct-to-patient approach to recruitment, GRYT Health interacted with 100,000 
patients to enroll 125 patients for the study, comprising four different cancer types, in a matter of months.



Study Website & FAQs
1

GRYT Health Cancer 
Community

2

One-to-One Outreach
3

Non-profit Partners
4

Paid Promotions
5

GRYT Health connected with cancer 
patients and survivors on social media to 

notify them of the study. 

Recruitment
With its extensive connections and unique direct-to-patient approach to recruitment, GRYT Health interacted with 100,000 
patients to enroll 125 patients for the study, comprising four different cancer types, in a matter of months.



Study Website & FAQs
1

GRYT Health Cancer 
Community

2

One-to-One Outreach
3

Non-profit Partners
4

Paid Promotions
5

GRYT Health reached out to its network 
of non-profit partners for help to 

promote the study.

Recruitment
With its extensive connections and unique direct-to-patient approach to recruitment, GRYT Health interacted with 100,000 
patients to enroll 125 patients for the study, comprising four different cancer types, in a matter of months.



Study Website & FAQs
1

GRYT Health Cancer 
Community

2

One-to-One Outreach
3

Non-profit Partners
4

Paid Promotions
5

Ad Type Facebook Google
Ads targeted 
based on:

Interest Search Words

Ad 
Appeared

Clicked on 
Ad

Ad 
Appeared

Clicked on 
Ad

Total 52,902 1,663 32,835 1,518

Recruitment
With its extensive connections and unique direct-to-patient approach to recruitment, GRYT Health interacted with 100,000 
patients to enroll 125 patients for the study, comprising four different cancer types, in a matter of months.



GRYT Health collected and analyzed the resulting data, presented its findings to Amgen as a concise 
set of recommendations, and collaborated on a poster presented at the Annual Meeting of the 
Journal of the Advanced Practitioner in Oncology (JADPRO).

Presenting the poster 
at JADPRO brought 
these results to HCPs 
who are helping cancer 
patients every day.

Data Analysis



Through collaboration with GRYT Health, Amgen is becoming more patient-centric and continuing to build a 
relationship with patients based on trust and mutual benefit.

Outcome

“I think that your company’s platform is unique and will 
undoubtedly continue to expand as it continues on its mission to 
improve both the OS and QoL of those impacted by cancer. Results 
from the BEACON project will be used to this end; it will form the 
basis for meaningful scientific exchange towards awareness of an 
ongoing medical need (which can actually be addressed with 
available therapies!). Thank you for the partnership.”

- Benoit Cadieux, 
Head of Medical Affairs, Amgen

Most importantly, 24% of 
study participants sent an 
unprompted “thank you” 
to GRYT Health. 



Want to learn more about working with GRYT Health?
Contact us at sales@grythealth.com or 844-ITS-GRYT

mailto:sales@grythealth.com
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